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Former Deloitte CEO Shares Career Advice

Jim Quigley’s mother was a school teacher; his father, a forest ranger, and he grew up
in the tiny town of Kanosh, Utah, with a graduating class of 91 students. Yet from those
humble beginnings, Quigley rose to become CEO of Deloitte, the leading professional
services company in the world, providing audit, tax, and advisory services to
organizations around the world.
Read More

Huntsman Scholar Program Welcomes New Assistant Director
Read More

School of Accountancy Ranked Nationally
Again
Read More

Marketing Club Holds Aggie Ice Cream Competition
Read More

“Never have a bad day. Every day, something is going to happen that may not make
you happy….your job is to take that and roll with it while remaining true to your
standards and integrity.”
- Jim Quigley ’74, former Global CEO, Deloitte Touche LLP

Alumni Spotlight
Congratulations USU graduate Travis
Chambers for making Forbes 30 under
30 list!
View Article in Forbes

Travis presents at the Entrepreneurship
Lecture Series

Former Deloitte CEO Shares Career Advice
November 2017

Jim Quigley’s mother was a school teacher; his father, a forest
ranger, and he grew up in the tiny town of Kanosh, Utah, with a
graduating class of 91 students. Yet from those humble
beginnings, Quigley rose to become CEO of Deloitte, the
leading professional services company in the world, providing
audit, tax, and advisory services to organizations around the
world.
Now retired, Quigley visited the Huntsman School on October
6 as part of Focused Friday, a weekly event hosted by the
school to provide career and professional development for
students.

Sr. Assoc. Dean Larry Walther
“My first priority is always the person I’m with,” Quigley said in
interviews Jim Quigley.
response to a question of how he maintains a balance of being
an extremely busy CEO, while maintaining his personable and
caring nature. His advice? Always walk the client to the elevator instead of handing them off to your assistant
to do the job for you. He stated that you are never too important to not take the time and walk them to the
elevator personally.
“It was one of the things most memorable for me,” said Utah State student Kaden McKenzie. “His comments
about maintaining balance of a multi-dimensional lifestyle versus his work life were very important.”
Quigley spoke about growing up in Kanosh, attributing his success to everything from simple responsibilities
in his church to playing on his high school football team, and how these experiences prepared him for the life
skills required to run a multibillion-dollar firm consulting with more than 175,000 professionals world-wide.
“What they hadn’t seen was what a ward clerk for the church does every week,” said Quigley jokingly,
referring to the many coworkers startled with his impressive skillset at such an early age at Deloitte.
Quigley counseled students to “never have a bad day. Every day, something is going to happen that may not
make you happy….your job is to take that and roll with it while remaining true to your standards and integrity.”
He also noted that early on, his mother had instilled in him the value of serving others, often reminding him
that to whom much is given, much is expected.
He made it clear that money was not his only incentive for business, but that the experience of learning and
flourishing in the workplace was more valuable while being able to maintain strong family values.
“I loved how down-to-earth he was,” said Utah State student Lindsey Clements. “He said he often turned
down job offers that paid more because he felt he could learn more at Deloitte. I thought that was very
admirable.”
With over 30 years at Deloitte, Jim Quigley has experienced every up and down that the professional world
offers. Students were able to relate to him as he spoke of being just a boy from Utah, working hard, and trying
to make it in the business world.
“I became the CEO of Deloitte as a little boy from Kanosh, Utah, graduating from Millard High School with 91
others, with a bachelor’s degree in accounting from Utah State University,” said Quigley. “But I was always
curious, and I was always learning, and I was willing to stand in the wind. And I ended up in a seat I’m proud
of.”
Watch the full interview
Focused Fridays provides programming to build skill sets and explore opportunities for life after school. After
considerable conversations between students, faculty, and USU administration, the Huntsman School altered
class schedules to a Monday/Wednesday and Tuesday/Thursday schedule, with Fridays devoted to

extracurricular programming to better prepare students to enter the workforce. Events include résumé
workshops, industry panels, skill-specific bootcamps, and the signature leadership forum, which brings senior
executives to discuss leadership.
Videos of past leadership forums can be found at: huntsman.usu.edu/focusedfridays
For more information on how to get involved email: huntsman@usu.edu

Huntsman Scholar Program Welcomes New
Assistant Director
November 2017

The Huntsman Scholar Program began almost ten years ago as way to provide an outstanding undergraduate
curricular and extracurricular experience to high ability students. Due to a significant donation from the
Huntsman Foundation, this program now brings together roughly 20 percent of Huntsman undergrads (400
total), representing a four-fold expansion of the program, and pairs them with incredible teachers and
professional staff for a cohort-based, rigorous, one-of-a-kind undergraduate business education program.
Students will participate in curricular, co-curricular, and extra-curricular experiences across four years, with a
program of study focused on academic rigor, critical thinking, and mentoring to provide a solid understanding
of business enterprise, with a heavy emphasis on professional development and career placement. Huntsman
Scholars will receive a $2,000 annual scholarship for up to 4 years and a fully-funded international
experienced focused on their career development.
A key part of the future of the program will be Huntsman Scholar
alumnus Blake Nemelka, the new assistant director of the Huntsman
Scholar Program, with responsibility for day-to-day administration of the
program as well as recruiting and selection of students. Blake comes to
the Huntsman School most recently from the University of California
Santa Barbara where he led a strategic enrollment initiative in the Office
of the Executive Vice Chancellor. He is also currently finishing his PhD in
higher education administration from Purdue University. His research
there focuses on higher education administration, program and learning
design, and college/career readiness. He and his twin brother Bo, also a
Huntsman Scholar alumnus, published their first book, The Middle
School Student's Guide to Academic Success, with Simon & Schuster
and FranklinCovey in 2016. Blake has worked in enrollment
management administration roles at both Purdue University and Dixie
State University. He has an MEd in higher education administration from
Vanderbilt University, the nation’s top graduate school of education, and
three BA degrees in business administration, marketing, and
international business from the Huntsman School of Business. Blake was
a Huntsman Scholar and University Ambassador during his time at Utah State.
When speaking of his new position, Blake noted that, “the nature of higher education, especially among highly
ranked programs, is such that continuous assessment and innovation is essential to student success. As a
former Huntsman Scholar who has tried my best to do everything my mentors told me to do at Utah State
when I expressed personal career interest in business education administration, I believe I am not only
qualified for the new task at-hand, but bring today’s top research and experience with me to assure our
undergraduate business education at the Huntsman School will be among the best.” Blake believes that while
academics are perhaps the highest standard for the program, his recruiting and retention philosophies take
into account a holistic review, placing importance on non-academic factors such as determination, leadership,
and creativity.
“We are so pleased to have an alumnus like Blake join our team to help further the Huntsman Scholar
expansion,” said Dean Douglas Anderson, “I have known Blake for many years and followed his career path
and I am elated that he is back at his alma mater.”
Blake and the rest of the faculty and staff involved in the Huntsman Scholar Program reviewing top-ranked
peer institutions and beginning in the Fall 2018 semester, a new “Scholar Development Model,” as Blake puts
it, will be fully implemented to implement the vision for the program. When speaking about this model Blake
said, “Employers and graduate schools want students who excel in all areas of their life. The Huntsman
Scholar Program will continue to be purposefully designed to meet key aspects of personal success and
wellness. While career development/placement and academic rigor will continue to have a heavy emphasis,

we are going to implement various extra- and co-curricular programming strategies that hit on other areas of
success such as service, leadership, and personal communication. Additionally, it won’t be uncommon for
scholars to learn more about and practice better techniques to be prepared physically and emotionally for the
demands of the workplace and life in general. We will develop students who are thinking well beyond the
classroom, both during their time here and in their future. When I picture a ‘scholar’ I want to be able to see a
well-rounded individual who is ready to Dare Mighty Things and change the world!”

School of Accountancy Ranked Nationally Again
November 2017

The School of Accountancy in the Jon M. Huntsman School of Business has once again been ranked as one
of the best accounting programs in the nation.
The School of Accountancy was ranked #3 nationally for
undergraduate programs and #8 for master’s programs, for
schools with 17 or fewer faculty members. Overall, the
undergraduate program is ranked #40 among all of the
nation’s accounting programs, while the master’s program is
ranked #50. The recognition in the 2017 Public Accounting
Report marks the sixth consecutive year that the accounting
program has been ranked in the top 50 programs nationwide.
“I think it’s a great ranking,” said Christopher Skousen,
associate department head of the School of Accountancy. “It
says a lot about how our program is viewed throughout the
country.”
For the faculty of the accounting program, the ranking helps them understand where they stand currently on a
national basis and how to make goals for the future.
“For us, it’s a great understanding to know how we are perceived,” said Skousen. “Professionally, it helps us
to know we are on the right track.”
Accounting student Jacob Smith feels that he is privileged to be in the program. His love for the program is
credited to those who lead and teach in it.
“The accounting program is fueled by a faculty and staff characterized by their leadership, knowledge, and
sacrifice,” said Smith. “They go the extra mile in everything that they do. Every time I have a question,
accounting-related or not, my professors drop everything they are doing to counsel with me. I have spent
hours in their offices and can say with confidence that they care not only about my professional career, but my
personal well-being.”
Although the faculty and others involved in the program are talented teachers, it does not mean the program
is an easy one. Smith stated that everyone in the major will agree that the course work is rigorous and
requires hours outside of class to master the material. However, Smith and many other students feel that this
is great preparation for the professional world.
“Professors know that ‘easy’ does not prepare students for their careers,” said Smith. “My love for accounting
and the USU School of Accountancy has grown tremendously as I've taken the coursework seriously.
With the ranking finalized, does it really mean anything to the students in the program? Or is it just another
number among the thousands they look at in their daily studies.
“The ranking validates and strengthens the positive feelings I have toward the program,” said Smith. “It tells
me that I am not the only one who has noticed how amazing this program is. It gives me confidence that I will
be prepared to face real-world challenges in my career.”
Smith’s thoughts are confirmed by USU alumnus Ken Jeppesen, who graduated in 1999 and is currently a
partner at the accounting firm Eide Bailly. He often recruits USU accounting students to the firm, and is proud
of the work they accomplish.
“Utah State accounting students are always so bright,” said Jeppesen. “We love having Aggies working for us.
It makes me proud knowing that I went there and that the program only continues to grow and improve.”
The program instills in its students an eagerness for the professional world.

“I need to go out and make a difference in the workplace and let everyone know I am an Aggie,” said Smith.
“As our school climbs in ranking, so will the expectation of our future employers. The world wants more Aggie
accountants.”
The School of Accountancy at the Jon M. Huntsman School of Business achieves excellence in accounting
education by providing an engaged learning experience and empowering students to distinguish themselves
as ethical, dedicated, and successful business professionals. For more information,
visit http://huntsman.usu.edu/acct/.

Marketing Club Holds Aggie Ice Cream
Competition
November 2017

Singing “The Scotsman.” Sitting on Old Main Hill. Cheering at football games. Making a bonfire at Second
Dam. And of course, eating Aggie Ice Cream. These are just some of the things that make us Aggies.
One bite of Aggie Blue Mint or Caramel Cashew from the
Aggie Creamery will take you back to the ‘good ole days’
when you and your friends were relaxing on the quad
together enjoying some sun (or frigid mountain air) or
cheering on the Aggies.
Reliving those memories was the goal for participants of the
Aggie Ice Cream Competition held recently by the Huntsman
Marketing Association (HMA), who were tasked with creating
a new flavor of ice cream that ‘reminded you exactly why you
chose to become an Aggie in the first place.’
Members of the HMA were divided into groups and given two
weeks to perform research, run focus groups, experiment with
flavors and syrups, distribute surveys, create a name for their ice cream, and prepare a presentation. In the
end, “A-Game”, with its vanilla ice cream base, caramel swirl, and chocolate-covered churro bits, was the
winning flavor.
Senior marketing major Kent Nelson, winning group member, stated that their hope was to make this flavor a
part of Aggie culture.
“We were trying to come up with some Aggie-themed flavor,” said Nelson. “We went back to the old game day
t-shirt that everyone wears. The classic one, my favorite one, is “Show Them Your A-game.” So we asked
ourselves, ‘what kind of flavor would go with A-game?’”
Team members said that they paired Utah State sporting events with the phrase “A-game” which caused them
to ask the question, ‘what tastes like sports?’
“We went to the concession stands,” said Nelson. “We thought, hotdog ice cream is not going to sell, popcorn
ice cream is not going to sell, and candy ice cream is too common. So, what else do they sell at concession
stands during sporting events? And the answer was churros!”
The ice cream prototype during the competition left judges in agreement that ‘A-Game’ was the best tasting
flavor. The winning team received gift cards for Aggie Ice Cream.
When reflecting on what they learned most from their marketing experience, the group was unanimous that
you can never run with the first idea that comes to mind. They said it often takes several tries before you
discover what the customer wants and then perfect the product.
“You can’t go with what you think is going to be best,” said team member Andrew Thomas, a senior majoring
in marketing. “We had one idea, but it went completely the other way after doing the survey and research and
realizing that no one wanted our original idea for ice cream. So we went a different direction. It’s important to
figure out what your target audience wants.”
Team members anxiously hope that they may someday see their flavor available at the Aggie Creamery.
“We hope that it can end up in stores,” said Thomas. “It was so good, and it was unique. You don’t normally
have the cinnamon and sugar flavor with ice cream.”
We can expect many more marketing endeavors from the HMA at the Jon M. Huntsman School of Business.
For more information visit the HMA page at huntsman.usu.edu/hma.

